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The Series Packaging Design of BESTORE™ Based on
Visual Element Labeling Method

SHENG Tian-z
(Tsinghua University, Beijing 100084, China)

ABSTRACT: The work aims to not only formulate a unified design specification for all product packaging, but also
highlight the characteristics of each product, in order to solve the difficulty of “an irreconcilable contradiction between
the general character and personality” in the series packaging design by “visual element labeling method”. The labeling
thinking and the principle of information matching were used to analyze and organize massive design resources to dis-
cover customer needs and design goals in time and optimize the internal structure of the design, which enabled designers
to output design results through the re-shuffle and quick combination of visual elements. Based on this, the benign guid-
ance of design results was achieved and the bridge between designers and customers was constructed. With BESTORE™
as an example, the demand for packaging design by the enterprise is also increasing. Comparing with the earlier single
packaging design, there are many types of brand packaging nowadays. As the products have been updated for a long time,
to formulate a unified design specification for all product packaging under the brand, so as to form a series of shapes,
colors, decorative patterns and fonts, plays a key role in the spread and development of its brand.

KEY WORDS: serialization packaging; packaging design; design method; visual elements; labeling
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Fig.1 Visual element labeling method
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Fig.2 The label action device
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Fig.3 Packaging generated by reconstructing elements
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Fig4 The series food package design of BESTORE™
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