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Integration of Traditional Design Elements and Packaging Design
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ABSTRACT: Chinese traditional design culture is the crystallization of the design experience, method, design thought
and aesthetic thought gradually formed and accumulated by ancestors in the process of creation. There are many classic
design concepts, methods and ideas worth learning, and they are integrated into the modern packaging design, so that the
packaging products are integrated with the characteristics of regionalization and nationalization, and the packaging de-
sign, as a carrier of the dissemination of traditional culture, exports the national culture to the outside world. The tradi-
tional design elements and packaging design were integrated to create a new cultural charm and the relationship between
traditional elements and packaging design was analyzed from the aspects of “Qiyun” and freehand brushwork in tradi-
tional paintings and the ideas and verve in traditional stories, etc. The design principles of mutual integration and pene-
tration of traditional artistic elements and packaging design were expounded by abstracting traditional art form, simplify-
ing traditional pattern and refining traditional modeling. The design elements extracted from Chinese traditional art are
integrated into modern packaging design, and the development trend of modern packaging design under its influence is
explored. The organic and ingenious integration of traditional artistic elements into modern packaging design not only
enriches the appeal and communication power of packaging design, but also endows commodities with higher cultural
connotation value, promotes the dissemination and display of traditional cultural charm and spirit with modern packaging
design language and concept, and makes traditional design culture develop and deepen well in packaging design, thus al-
lowing the domestic packaging design to go to the forefront and go abroad.

KEY WORDS: artistic elements; design ideas; integration; packaging design

kS EHEA: 2020-04-01
HEWH: Ao A HF/TLHHRAB (Kg2013960); #Hit EHF T2k B+ L EXRERAA
EER N & (1981—), k%, TBHA, ML, HRFHEBRLFRHIF, TEANFRTERFHE,



415 5103 M. EHE BT R S EERITAER 281

TEABRE TE SN B RlGE A F 56T, AT 9%
WL P T O ) T EORE ML AL, T 5 A [ B A ek
Aok 2 i wois T BB, JFRES
AR A CA RFRA IR A BB B XU o AR R
T — A E LT 24 S SO R, AUTA
DR SCARE = R, T ELR A B 4 6 1 ik 5 42
i e gt on R o B U RIYIE R L, Bt
AT ER EEAZ A RIE BB ST R, iz 544
AR A 2 BT AR A ML Rl 5 o — 1 o R BE T — b
PGS, TR R BERY LR L, T 2SO % A
Al RS B, A0 KRG THE a2t S
AR . REM S EAE. BT . K
AL G AR 35 B B TH U 2 AR X OE
Gl T e S B A 2 T AR g8 RS A AE /Y
DIRERAN . Bt A e 5800 1 L 48 SRS
PR F 5 NIRRT, RPE S ZANGRE, 218
BTSSR, TR BRSO AR, A e A
AFkiz TR EM T, Bl HRA R @ SR
RIBHHE S, e Rl R L kRS . R
SCABSE S LRI UL, $24 . AR AR E S ZAR TR,
WHOR R, I 2 5 TR e, B
RERSIR T HSCAL I, SCRESR T AR R (E, I
7 it B R AN (R IR B2 T2

1 EFETTESEEZITHAEHITHNX
1 Emk

SCAR SR NS K D s v B B 3 4 ) U A
R 00 B9 5, X RS AT A T IR B B
Wi o Bt SO R B BT AR Bt o7, Bt
TP N BB 7= o™ A R, EARERE IR
I ARATH B S AN eI, ORI H A
AP TARER , JR b SOt h R 5 45
AR BB T BRI AR W B SCI IR A, Gt AL
GESCARKE A, 3 TS, W IR HR U 5 R
PACE R B T E XML S B e R RS
Al BR T A B IIRETER BT 2L, AT
YR A 2 A B I B R R P A —

T 5T PR A

1.1 K “S8” SEmEeeRIRITRIEREEAX
ALY

R b R A A S, 2
Hh ] A 8 SR B S 4 TR G e e B A R R —
MRS, ERAJENE ., L M, RSB IR
5 HRYWRTEAE PR EES  ETE ZARME S
TEE R A FER NI IR, B AR,
TEARTHRTERIR o Qi oCs) w5 e B ah (A
WfEPED), BRSO, EBAIHE, BIATH;

K1 G 2
Fig.1 Packaging of Alpine tea in Taiwan,China
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Fig.2 The gift packaging of Maojian tea in Xinyang

1.3 EIWPRE TEITEMETSRK

T ARG ZARANE SRR A i
PSR, FEARZ B SR i CPRiFie ) e
AP AR, HESE | BEIm | 2 m A R 2 RS T 4
PSR AL UL, INBORBE I AT R R 5, AR
LML BT S A A R EA T I TR A R
I 38 5 A A RS, DA B — M AR rh A R A
UNT TR TR R A . ISR R AN, 2
ANIE B AR o T3k T MR S i i 23
BAERGE S . DIEE . MROVRIR, Rt
TR B S8 BIAS EMCE , Ak i s H i 20 T H
PR s BRI MR Qs TR P X
BEpRR A BT RS AT IR A A ), AR R AR T
TEAR T AR BT R R

2 RHEZATESERRITHMGHA

21 WMRUEFZAESHME TFEEET

REMEG EARRAEFH LR, BB EW
4, (8RR G R R & J i R B R T Y
PRI, ngaesAR ., . M. RIS BaE.
RITIEMAE . AN, RRBEE SR, 5
5 RAR SO LA . 7E B UL BT, 4
IRl A s ISRl ZARTCR , LR A HIE
5, B IRIMEG ZARITTR LG T 49107 AR
TR ORE 2 fi T b B LR K A R G Y o G
Ty FERG R, AREFEEIL BT, W
AR BT A ANRHIZ AL 58 ZAR ST RS
Wk, iz 2E THMREERITZF, ARl
CHET R T RROR . XRERERESE I R FRAS ALY
EARFFONIR, REVREUE £ MBS, BRI AT
A —FIE S T AL, AR LR O R SCAR O 15
REAR . Fehn A A DR (IR 3), miAREr
HAh R T A SEMEREGEZARICER, I 2T
a2z, B Tl A A B

FLY ME TO THE MOON

= e h &

K3 HHui
Fig.3 Moon cake packaging
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Fig.4 The Oriental Red wine packaging of Jiannanchun
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Fig.5 Packaging of Yuchan tea
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Fig.6 The wine packaging of Fupingchun
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