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ABSTRACT: The work aims to find a good solution to the problems existing in the research on visual communication
design from the perspective of new media convergence in China, and analyze the characteristics of visual communication
design from the perspective of new media. The characteristics of visual communication design and the development trends
of contemporary visual communication design from the perspective of new media were studied to find the development
direction of the visual communication design from the perspective of new media. Under the enlightenment of visual lan-
guage and visual level from the perspective of new media, it is further pointed out that, in the process of contemporary
visual communication design, it is necessary to appropriately use the digital media technology to build the integrity of the
visual element information transmission and the richness of the language structure of visual images. In order to better
adapt to the transmission characteristics of visual communication design in the era of digital media, the application of
visual language communication in the contemporary digital new media should be strengthened. It is indicated that con-
temporary visual communication designers can integrate traditional design concepts with innovative forms of expression
with digital new media technology in the design of works, so as to bring a new creative space for visual communication
design and thus seek for an infinite breakthrough in innovation.
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Fig.7 Coca-Cola’s interactive billboard
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