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ABSTRACT: The work aims to research the ways of visual design and development of Huanglongfu intangible cultural
heritage. From the perspective of cultural protection and inheritance innovation, the relationship between Huanglongfu
intangible cultural heritage and visual design was analyzed. The ways to visualize and develop Huanglongfu intangible
cultural heritage were discussed in combination with the practice of visual design of Huanglongfu chunnabo, so as to set
up an effective bridge of modern visual expression between the cultural protection and inheritance innovation. Visualizing
Huanglongfu intangible cultural heritage is not only an inevitable choice to solve its survival problem, but also an effec-
tive means to promote its development. Huanglongfu intangible cultural heritage can be visualized and developed in three
kinds of ways such as symbolic image, cultural and creative product and interactive interface, which is of great theoretical
and practical significance to inherit Huanglongfu intangible cultural heritage, show excellent culture and construction
achievements, and strengthen self-confidence of local culture. At the same time, only such creative transformation can re-
alize the contemporary value of Huanglongfu intangible cultural heritage.
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Fig.2 Symbolic image of Huanglongfu chunnabo culture (LI Jiao-jiao)
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Fig.3 Cultural and creative product design of Huanglongfu chunnabo culture (LI Jiao-jiao, LIU He-he)
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Fig.4 APP interface design of Huanglongfu chunnabo culture (LI Jiao-jiao)
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