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Strategy and Practice of Revitalizing Cultural and Creative Industry
in Nanjing Shanjing Community
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(1.Guangdong Construction Polytechnic, Guangzhou 510440, China; 2.Donghua University, Shanghai 200051, China)

ABSTRACT: The work aims to summarize the strategies of cultural and creative design for Shanjing Community in Nan-
jing involving industrial revitalization in rural revitalization, analyze the cultural and creative design and rural culture,
and explore the relationship between industrial integration and joint promotion of rural revitalization, so as to propose de-
sign communication strategies and practical approaches. Based on the project of “Cultural and Creative Design Talents
Training of Rural Revitalization Strategy in the Yangtze River Delta” of China National Arts Fund, with the Shanjing
Community in Nanjing as an example, the secondary industry became the bridge between the Chinese herbal medicine
park and the tertiary service through the “integration of three industries” and the combination of agricultural civilization
traditions of the Yangtze River Delta region and its own resource advantages. The case of Shanjing Community was
demonstrated by means of diversified analysis and practical deduction, together with “four-positioning” and “five-
dimensional” structural diagram. Starting from the actual situation of Shanjing Community in Nanjing, an emphasis is
placed on the research of rural cultural and creative design as well as the strategies of its communication. Multi-dimen-
sional methods like promoting rural revitalization through industrial revitalization allow cultural and creative industry to
bring important enlightenment on the achievement of regional economy, cultural communication, better life, and sustain-
able economic development.
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Tab.1 “Integration of three industries” planning
structure of Hengxi Shanjing Community
in Jiangning District, Nanjing
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Fig.2 Integration of three industries of Hengxi Shanjing
Community in Jiangning District, Nanjing
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Tab.2 Industry’s “four positioning” structure of Hengxi

Shanjing Community in Jiangning District, Nanjing
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Tab.3 Industry’s “five-dimensional” planning
structure of Hengxi Shanjing Community in
Jiangning District, Nanjing
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Fig.3 Application of cultural and creative design of “Charm of Blue and White” series
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Fig.8 Herbal cuisine packaging design of Shanjing brand: “Beauty of Blue Charm”
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