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Application of Calligraphy Elements in Modern Packaging Design

ZHANG Hai-bao
(Jining Normal University, Ulanqab 012000, China)

ABSTRACT: The paper aims to explore the application mode of classical elements in calligraphy in modern packaging
design. Based on the changing requirements and aesthetic demand of commodity packaging, it put forward the possibility
of applying the traditional culture elements in packaging design. And then, it focused on calligraphy art and its seal details
such as font, composition and summarized its prominent features as well as its important role in packaging design. The
feasibility and necessity of handwriting art and package design integration were discussed in terms of requirement on in-
heritance of national culture, development of packaging design, and innovation. Finally, the specific integration routes
were analyzed in-depth respectively from shaping brand image, showing the characteristics of commodity, manifesting the
connotation of commodity name and creating a unique artistic conception. In the current fierce competition of commodi-
ties, the perfect combination of formal language and content can be achieved by strengthening the brand-new visual ex-
pression in packaging design based on calligraphy elements, so as to convey commodity information more directly, viv-
idly and effectively and realize the success of packaging design.
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