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Transformation Path of Cultural and Creative Products Based on
IP of Chinese Classical Literature
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ABSTRACT: The paper aims to carry forward and spread Chinese traditional culture, meet people’s growing spiritual
needs, promote the industrialization of traditional culture, and improve the added value and competitiveness of products.
According to the three levels of cultural and creative product design and the explicit and implicit features of Chinese
classic literature, this paper analyzed the transformation path from the outside to the inside. Firstly, the specific images in
Chinese classical literature were extracted, the parts which were extensive and easy to decode were selected, and the
characteristics of the times were combined to make the products easy to understand and keep pace with the times. Sec-
ondly, in view of the serious homogenization phenomenon, the innovation and function of products were emphasized, and
a close and natural connection between products and culture were established based on IP of classical literature. Finally,
the creative transformation of cultural connotation from literature to products was completed by in-depth understanding of
the emotional expression and the transmission of values in Chinese classical literature. This paper can guide the innova-
tive development of Chinese classical literature IP to cultural and creative products, make cultural and creative products
rejuvenate in the new era, and produce far-reaching economic, cultural and social benefits. This paper draws the following
conclusions: the design of cultural and creative products based on Chinese classical literature IP should pay attention to
innovation, combine traditional culture with the new characteristics of the times from the aspects of function, aesthetics,
emotion and values, and focus on the needs of contemporary people to create cultural and creative products that are ex-
tensive, practical and can keep pace with the times.
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Fig.1 Chinese classical novel: “Journey to the West”,
“Strange Tales from Make-do Studio”
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Fig.3 The British Museum’s cultural and creative product “Little Yellow Duck”
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Fig.4 T-shirts derived from the Classic of “Mountains and Rivers”, designed by CLOT
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Fig.5 Three levels of cultural and creative products
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Fig.6 Two levels of IP in Chinese classical literature
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Fig.7 Cultural and creative products derived from “A Dream in Red Mansions”: Jewelry “Echo”,
Lamps “Round Sky”, “Distant Mountain”
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Fig.8 Fish feeding device “Fish Play with Lotus”
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Fig.9 Desk lamp “Happiness Appears on the Eyebrows”
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