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Design Strategies of Online Learning Interface for Middle School
English Based on Persuasion Design

SUN Ning-na, LI He
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ABSTRACT: Based on the investigation of the interactive behavior of middle school students’ online English learning
and the research on the existing problems in the online English learning interface of middle school students, the paper
aims tosummarize the application strategies of persuasion design in the interface of the online English learning platform
of middle school students through case analysis to guide middle school students to form continuous online English learn-
ing behavior. Qualitative and quantitative research methods, such as questionnaire survey, user interview, user portrait and
competition analysis were adopted to abstract the problems of middle school students’ online English learning behavior
and exiting persuasion designproblems relevant to online English learning platform interactive interface. At the same time,
this paper summedup the innovative application strategies of persuasion design theory in the interface design of online
learning platform for middle school English through case analysis. By analyzing data on the interface design of middle
school English online learning platform and user survey, existing problems such as forgetting to complete learning tasks,
poor learning atmosphere and lack of related learning tools are analyzed. The application strategies of simplification and
matching, incentive and reward, identification and immersion, guidance and feedback are put forward from three perspec-
tives of ability, motivation and prompting. The correctness of the design strategy is verified through design practice.

KEY WORDS: persuasion design; middle school English; online learning; interface design; strategy research
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Fig.2 Quantitative analysis of online learning of English in middle schools
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