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Design of Rural Tourism Cultural Creative Products from the
Perspective of Poverty Alleviation
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(Jiangxi University of Technology, Nanchang 330098, China)

ABSTRACT: In the past, rural poverty alleviation was mainly implemented through the introduction of policies and in-
dustries, and the design of poverty alleviation was also a relatively new strategy. This paper aims to use the method of
product design to develop marketable tourism cultural creative products for rural areas, to increase the economic income
of rural areas and provide help for rural poverty alleviation. The development of rural tourism cultural creative products
should be based on local characteristics and adopt corresponding design strategies, mainly from the following four as-
pects. The first was to create new ideas for local traditional handicrafts to meet the current market demand; the second
was to fully excavate local cultural materials and integrate them into relevant cultural creative products; the third was to
reconstruct local folk customs and select useful elements for development and design; the fourth was to make rural scenic
spots graphical to become the design resource of cultural creative products. There are rich cultural materials in rural areas.
Through design, it can become an important source of inspiration for cultural creative products. It can be transformed into
a popular tourist cultural commodity in the market, and truly realize the prospect of poverty alleviation through design.
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Fig.1 Cultural creation of cloth shoe
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