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Public Service Design in Children’s Hospital

WANG Xi-yuan, JIN Lu-ping, FU Ting, YANG Xiao-li
(Donghua University, Shanghai 200051, China)

ABSTRACT: The work aims to make progressive-like analysis on the public service design of children’s hospital through
service encounter, customer perceived value and customer perceived quality to clarify the main value of design innova-
tion, find out the most effective design principle of value innovation, carry out the design practice, pay attention to the
design value quality and guarantee the improvement of the user experience inchildren’s hospital. The method of combin-
ing literature research and user research was used to develop and establish the three-level model for the perceived value of
public service in children’s hospital on the basis of predecessors’theory research andthe customer value demand was ana-
lyzed with reference to the model to draw the corresponding design principle and design the practice to reversely test the
feasibility of the theory, thus perfecting the value innovation path in the circulatory and repeating process. According to
the quality evaluation results of perceived value of public service in children’s hospital, the work determines the effective
design principles and the design practice highly meets customer needs. Therefore,the three-level model of perceived value
of public services in children’s hospital proposed in this work is practical.
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Fig.1 Three-level model of perceivedvalue of public
service in children’s hospital
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TR A R 44 B Al
102 BHEMHR R 7.90 1
TPAATECERE T 7.87 2

B 7.62 3

P ERT 7.61 4

PE e 61 T 7.56 5

HAA L ERE . A SR T ESF R ML . B R A S VEE ST HL I 6~23

Fy k. 25 RARRT BRI RY . AREERIT . PR IBIERIAR ] . S TR
B, BHOTEE N . BRSBTS Bt iR g il . XA G2
JEOLK . AL TR RS ML . A BT B « RS2 BRI . A7l b

L BRI RS ALY




112 0% TR 2020 4E 10 A

— SHhFRE  — EERE — A%, K (FEH FE. — BHEER — SE&EEE — EFHAAE — FiAEY — AR — AR, W%k (EFH FE — EHEER
— RERW  — ETAMHE  bE TE SEZER)  — A0S SR — EEARAR — ZSAW0 — WEAT  — WABTRR LR TR SHER
— ik — A (. BE HER) — SREUS  — RERS  — #NSH — sk — 1 @8, BE B3R

=3 — BE R, SER. 55 — #REE — BB (£, 8%, 85

T4 — =

LE ; F :
N\ _~

Kl 4 JLERLE KA T &

Fig.4 Map of pediatric medical travelers

]

)
RA KRB & i B
Ve
b =
E-3
k] ::f:
s 2 I it Ind-
B, B, W 3l — & %
b} = 2 bl —— » =
a & B &
g }

t D

L
K5 JLEREE M 32
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