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ABSTRACT: The work aims to study the effect of packaging warning information on visual attractiveness of products.
According to the attribute relationship between discoverability measure and alert, two hypotheses were proposed and two
experiments were designed. Eye tracking technology was used in the experiment to study whether eye-catching graphics
affected users’ perception of packaging attractiveness, and emphatically analyze the effect of warning information on
visual attractiveness of products. The purpose of experiment 1 was to determine the significant design parameters of
eye-catching safety graphics. Therefore, eye tracking technology was used to define the prominent design attributes with
highly significant graphics: larger size and thicker lines. The decisive factor of discoverability after determined was used
as an independent variable in experiment 2. Experiment 2 mainly analyzed the influence of salient graphics on packaging
attractiveness. The experimental results show that, compared with the small graphics with thin lines, the large graphics
with thick lines can attract more attention faster without affecting the perception of product attractiveness. In addition, the
saliency of the graphics will not reduce the packaging attractiveness.

KEY WORDS: packaging; warning information; visual attractiveness; eye tracking technology; size; line

7 it B 2R SR 3 R 5 P P 2 ) Y A A 30X T I 1 ) 5 AN B 2 b 2 0 P R B G

BT LI B U] R 5 45 2 (s ALY, /\EF'
Fgunﬂﬁﬁéﬁgr&jﬁﬁg LA PEE R LR E R
HOCR (KPIERES ) FRIDEA . 15 e
HERAEZ IR (1) A B T84 59T B,

Wi EEE: 2020-06-10

EZEEN: viF (1978—), &, THA, ML, TLET X

HE; (2) XFEE MY X BEAE 14 3 5 U]
(REWZL) MEER, RSB SR IX 5,
KL, BURHSCFEASCR . KR ZH Takn
T — AR PR LA w7 SR S TR R A R

% B4,

ERBG G @A A B8



164 fu, %%

T

2020 4 10 H

i, HRU0 B b A ) SO B A BT
PR = AT A R

T4 R, A W51 1 a2 REAS L UE & Y
A S 728 PV 5 o 320 X 7 o A i 3
] FO0 e 7% A R M MV L 7 S A2 B 3 U U )
FAA Rl Ui FsR AL RO 5 % 7 i 1 Y, #e%%
1S BRSE IS A [l s, o R A A 2 i /N e DR
I JR R X, eAh, il R A A0 ) T A A R E Y
V7 i BB SRR P A I A A RIS o i s R AN R
PR T LR RGE IR BT ER, & DI
fig i), (A5 IE R, A ROZ IR R A B R TR 1)
MRSE AT B, DABE Ik 7= S A4S DR Al o A SCERS]
IIME T ALEE FRREOR I IR ERCR , 15 R EOR
BETT AT LA 420 255 42 7R ol e BR RO ME SR Itk o, e 0L
SRAFEAE S A BRAGTE BT, 5 R AR R R S iR
SORME B o SCHR[6)HE Y, B 4l F R 19 4514 e s
¥ = I BN 25 £ o R T A S A R BT IR A —
FEREMS I PRI EE E R BZ R, NI 23 o Ho]
KIMERE R A e e i 2 (5 B AG, WH,
R E R AMERERS W 511 Sy, T Hak 25 8 iR,
S0 B P AT R o SR 7138 2o 43 B 52 e T AR AL AR ™
M PR ANIN R, B A EF T2, R
a AN AR, B A R E .

LA EANTE] AR SCR) P HIR 0 R i e AR 5 £
B 51 A7, WFFT R E RS S5m0 E g
S I, F AT A BT R A B R B )
P, EETAEMTR . (1) B En s B L smam
FE R RS R HEBA AT R B gt & (2) 3
I MR B B AR 5% 2 £ 8 B AL B30 0 1 4
H] 25 5%

1 XTARAEMEKS BB EERIE

9 2 M N D7 BT R, w2k B
P2 A {5 B E R, T AL BT DU 5 8] 7 i
G 7 SRR SE A 1 FE R R,

XA (AT A B R 51 J1 K ) BYASH gy
MrEASCHY FZEFTETT 18] o AEWTFE AT A BUPERS , R
FfE R FZIE N BAE S r ] AL . Bt AR
R BLE” SRR A RS R R
H, 0]k B A R FEH R A AT R e

W5 AATH R g . RA R — o0 f
7N B AT e B Ay 2 B PR A e, R A F 9l i A7 iR
H R B Wi S e 12 S A B o 3 K Tk B
I HZR BB R, $2H 58— MR

MBS — « BRI RLLR £ 1B R 25 B /N Al 2k 45 1A
NN 7

5 AN RG] A o B P RSz B 5| KT
SR E X P BRI PR Y s R SR
A1L25 A IR SE AN 323 W 5 | R B . % SR B3R Y
P58 AN 25 5 W B SE AR, o RAR 2098 % IR T4
BN 51 3 VAR R A PR 2R A0 B 4 b g OV 5
HERRU VRE SR S L2E A 51y i T 2R B
SR AW 5] T o AR 2 3 B AR S A R R 5] )
BTtk b, WS E87E— i F st
ARSI S| R R bR R R,
TR, B3 A EZEILE 1, =T Ra
FEE S BURN AR, BTG A i & B ;
EE BRI A 5 B EUR OIS TR AR
(3B ARREE [ IFEBIRT LB Y, 2R g B e A e
JEFRBH AL A S R IR E, bR TN, AT LR
RAR, JFELB T ML R AN 2%, XELAE S T
(R B T o T S B B RE 1], 2 50 — MR .

fsise — « fiff IR H 4 4 1B s 1) B 2 LR FH B 4
SR 2 B 5] AR
2 XTEEBBERMEREWS| 5177 R EHE

MRAE P B, 2 AR IF AN S5 . 55— NS0
) H B R E LR B e Es B BE RS
B, BB E P “LaHgn” A Rk
AN FERGE V] BRI T E R G, FHHAE NS
TANSZI R AR AR NS B TR AT I R
XL RE W 51 1 RZ ]
21 EIg—

SEU Tk
ST — %) H 2 2 1R 0 2 e kR B B
PERRIT S LR ITE g A (g,
THBE) B35, MAS5EE 19~24 & 20 (¥
M=21 %, FrifEfi2s SD=1.71), A Zi& ¥ I0 @ w
BEfs, JF A& EREMI.

2.1.1

K1 s ERAR] s

Indistinct warning on packaging

Fig.1



841485 5203

HIPEAE . JETHR TR ER BOAR 00 (L BB R e 5 | ) S g i 165

®1 XE—ETFIHA

Tab.1 Explanation of factors in experiment 1
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Fig.2 Graphics used in experiment 1
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Fig.3 Comparison of visual trajectory
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Fig.5 Packaging with warning information in daily products
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