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Application of Local Cultural Elements in the Design of
Creative and Cultural Tourism Products
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ABSTRACT: The work aims to develop the local cultural tourism symbols and improve the market value and artistic
merit of tourism products by studying the application of local cultural elements in the design of cultural and creative
tourism products and then explore the design mode of cultural and creative products suitable for the development of tour-
ism economy in underdeveloped regions under the strategic background of “rural revitalization”. The concepts and
characteristics of local cultural elements and cultural and creative tourism products were reviewed to analyze the
significance of integrating local cultural elements into the design of cultural and creative product and explore the
breakthrough of product design innovation. Combined with the case analysis on local cultural elements in Yongzhou, such
as regional natural landscape, architectural culture, dialectal culture and local ethnic culture, the design path and method
of cultural and creative products were proposed. On the basis of conforming to the ornamental and practical principles of
product design, applying cultural elements to the design of cultural and creative tourism products can effectively enhance
the potential of cultural and creative products to inherit local culture and realize the development of regional
characteristics. The proposed product design cases provide reference and design ideas for the design of cultural and
creative tourism products in the same type of region.
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Fig.1 Design pattern of local cultural creation
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cultural and creative lamps
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Fig.6 Impression of Hangzhou - dialect
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“Iron window decoration” postcard
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Fig.7 Dialectal knapsacks of Yongzhou city
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Yongzhou yao nationality culture tea design
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Fig.8 Design of tea set “Gu *+ Yun” by “Yao” culture in Yongzhou city
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