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Design of Precision Craft Cultural and Creative Products
Based on Sino-French Cultural Integration
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ABSTRACT: Chinese traditional cultural story is an important design material. The work aims to better integrate it into
the design of cultural and creative products, and improve the cultural, interesting and modern sense of cultural and crea-
tive product design. Through the cooperation between the Chinese design team and the French design team, with tradi-
tional Chinese cultural stories as the design source, the “dynamic and static” levels of the traditional stories were studied,
and the interesting plots of the stories were studied and extracted. In addition, the gold-clad process in the French preci-
sion craft was selected as the design carrier to refine the function and value of the French gold-clad process. Finally, the
plot of the traditional Chinese story was combined with the level of precision crafts, and an attempt was made to build the
integration of different cultures to complete the product design innovation practice. The design of a series of cultural and
creative products is completed by integration of Chinese and French cultures, highlighting the interactive functions of
cultural and creative products, and bringing users a good cultural value experience. It also provides innovative methods
that can be used for reference in the design of cultural and creative products.
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Fig.1 Cultural classification
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Fig.2 Design process and communication path of cultural and creative products
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Fig.3 Product development ideas based on “static and dynamic” story
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Fig.4 Traditional craft redesign led by French high-end brands
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Fig.6 Design level of cultural and creative products combining story and craft
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Fig.8 Lighting production and on-site display
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