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Product Design Oriented by User Demand
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ABSTRACT: The work aims to analyze the development trend of product design, discuss and summarize the specific de-
sign principles and strategies in the user demand-oriented design direction. From the relation between product value and
user requirements, and in the field of product design, the cognitive standards and design thinking formed in its develop-
ment were analyzed. Then, the emphasis was put on the key of user demand. The user experience and product design were
discussed in depth. The design principles of user demand-oriented product design were analyzed from influencing factors
such as economy, human and nature. And finally, specific theoretical exposition and application exploration were con-
ducted from the perspectives of interaction, humanization and environmental protection. The user demand-oriented prod-
uct design can activate the designers’ thinking, make them more accurately grasp the product design language, perfectly
combine the experience and the spirit demand of consumers, and inspire the understanding on self-emotion and basic
functional nature of product, providing more comfortable experience.
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