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Cognition of Interior Styling Feature and Brand Recognition Based on Eye Tracking

WANG Jin-jun, FANG Hao
(Shandong University, Jinan 250061, China)

ABSTRACT: The work aims to analyze the brand recognition of automotive interior styling feature and help interior de-
signers understand users’ cognitive methods and applies the method into design practice to convey design image effec-
tively, thus providing reference for the psychological cognition research of interior. Based on eye tracking experiments
and supplemented by questionnaires and interviews, the qualitative and quantitative methods were combined to analyze
the recognition process of styling feature in visual cognition of interior. The features of interior design area were divided
and coded. The central air vent, door switches and steering wheel were the features that users paid attention to for the
longest time and firstly. Experienced users had clear observation targets and paid attention to the whole, while inexperi-
enced users paid attention to scattered fixation points and the local part. The central air vents, door switches and the
steering wheel are the important styling features to convey brand image. The design of these parts is conductive to im-
proving the brand recognition of interior. The recognition process of styling feature explains the difference of users’ cog-
nition of the interior ergonomic systems.
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Fig.2 Dynamic AOI of interior videos
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Tab.2 Tracking results of the interior global view
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Tab.3 Tracking results of the interior driver view
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Tab.4 Tracking results of the interior right door view
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Tab.5 Extraction results of interior styling feature areas
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