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ABSTRACT: The non-verbal emotional symbol system in the omni-media era has been integrated into all aspects of life
due to some features, like its strong system, wide use, strong narrative, and vague difference. The work aims to study the
causes of the changes and development of that in multiple fields and find the development law of non-verbal symbols in
the application of diversified design. The characteristics of its development and changes were analyzed from different di-
rections such as communication, function and aesthetic theory. In addition, the changing data and effects before and after
being used on multiple platform cases were compared. It is concluded that the non-verbal emotional symbol system has
gradually changed from visual communication information on a single subordinated social platform to cultural informa-
tion or curiosity cognitive information derived from abstract aesthetics through continuous reorganization and endowment
of new brand effect and connotation. The manifestation of non-verbal emotional symbols has shifted from purely social
attributes to innovative use in commercial, art and design fields and other platforms, which can help people’s life emotion
communication and brand marketing.
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Fig.1 Narrative of non-verbal emotional symbols
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