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Weak Communication of Visual Image in Brand Crisis Public Opinion

WANG Li
(Guilin University of Electronic Technology, Guilin 541004, China)

ABSTRACT: How should a brand spread its brand image in the face of a sudden crisis? The attention to visual image is
the starting point for the formation of brand public opinion. Images and videos as the tools and carriers to spread the brand
value and brand personality need to convey the attention and respect to consumers. Based on the case analysis of Ding-

Talk, Tencent, L’Oreal, Chunzhen and other brands, the visual constituents of brand image were extracted and the value
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orientation of “showing weakness”, “showing off weakness”, “sharing weakness” and “respecting weakness” expressed by
mascots and character symbols in brand crisis treatment was interpreted. The communication mechanism of visual image
in the process of brand communication was explored, and the importance of visual image in the communication of brand
public opinion crisis was analyzed. The visual image as a tool and carrier links the emotions of the brand and consumers.
Whatever it is a strong brand, a new brand, a niche brand or a graveyard brand, when facing the consumers, it can only
resolve the brand crisis and reshape the brand image by the attitude of a “weaker”.
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Screenshot of DingTalk mascot in video
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Fig.2 Screenshot of Tencent’s self-deprecating video
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