Fat H22l % TR
2020 4F 11 H PACKAGING ENGINEERING 211

Bk REHAN B mERIZIT e R R

e
I EH A ETDRR 85 4 Rk, LI 200093 )

TE: Bty WEBRREBAR B QLR IT G TxE Rk, ABRREGERE ZAFRLTHY
iz, Tk MTERREABIVKOREE T, 2L LR ELRRRA, AR TR T I E s
BPLIE G Bk, AR AR E R AR ER SRR LOFEALBAT S OEZ T THE, RLEE
Hiki, A E,. BERAN, gHhegd 2AMELFIANFT&E, RATBERREEANT ®EE KT
o R H R, PRI R ERATEIE, RENIRERBITELE ., BARRE, & A THF O
T kAR R L, BREL T AR BEAR L LRI EANERD, AmBEH8K, 2HEEL
RO REEE , Z 3 RBAR R M, A S RA & O A AR AL B2 Fe 2

KEIF: BRERT; AR ERIT; & elH; RRAR

FESZES: TB482  XEAFRIRAD: A XE4HS: 1001-3563(2020)22-0211-05

DOI: 10.19554/j.cnki.1001-3563.2020.22.0034

Innovative Strategies of Shanghai Style Folk Art Embedded in Commodity Packaging Design

GAO Qin-yan
(Shanghai Publishing and Printing College, Shanghai 200093, China)

ABSTRACT: The work aims to explore the innovative design methods and strategies of embedding Shanghai folk art into
commodity packaging, so as to seek a feasible path for the inheritance and application of Shanghai folk art. Starting from
the current development situation of Shanghai folk art, the artistic characteristics and genre style, as well as the opportu-
nities and challenges faced in the new era were analyzed. On this basis, the characteristics of different types of Shanghai
folk arts and the feasibility of embedding Shanghai folk arts into commodity packaging design were studied. From five
aspects of packaging color design, graphic creativity, pattern expression, structure construction and shape research, the
innovative strategy of embedding Shanghai folk art into commodity packaging design was discussed deeply and demon-
strated by design cases. Finally, the research results were concluded, summarized and reflected. Based on the implemen-
tation of scientific design methods and innovative strategies, Shanghai folk art can be effectively embedded in all levels of
commodity packaging design, to build a good channel to inherit and promote folk art. The construction of this innovative
strategy system will provide ideas and reference for the research field of contemporary commodity packaging design.
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Shanghai style silk scarf packaging design
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Fig.2 Shanghai spiced beans packaging design
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Fig.3 Octagonal flower pattern and headscarf
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Fig.4 Shanghai Fengxian begonia cake packaging design
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Fig.5 Shanghai pear drop sugar packaging design
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