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Whole Region Tourism Brand Design in Panyu District of Guangzhou

CHEN Xiao-jian, YUAN Jia-qi
(Zhujiang College of South China Agricultural University, Guangzhou 510900, China)

ABSTRACT: The work aims to investigate and analyze the current status of whole region tourist in Panyu, study the con-
struction and application of whole region tourism brand in Panyu from the perspective of service design, explore the ideas
and directions of whole region tourism brand design, and finally bring the tourists' deep experience of Lingnan culture.
Based on the concept of service design, field research was conducted on the whole region tourism in Panyu, and the
problems in whole region tourism service of Panyu were summarized to look for design opportunities. It is an innovative
and feasible way to design whole region tourism brand in Panyu based on the concept of service design. It is conducive to

the promotion and dissemination of whole region tourism culture in Panyu and can effectively improve the service quality

of whole region tourism in Panyu.
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Fig.1 Tourism resources of Panyu
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Fig.2 Three stages of tourism service
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Fig.3 Logo of whole region tourism in Panyu
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Fig.4 Guide system of whole region tourism in Panyu
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Fig.5 Advertising of whole region tourism in Panyu
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Fig.6 Blueprint of whole region tourism service in Panyu
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