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Design of Modern Cultural and Creative Products in Handicraft Creation Context
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ABSTRACT: The work aims to re-examine the cognitive system characteristics of handicraft practice and experience in
the social context of production mode variation, and explore innovative ideas of modern cultural and creative products
design with the basic logic of thinking system. Based on the knowledge context of traditional craft creation, the “materi-
alization” characteristics of “cultural consciousness’ of craft knowledge were deconstructed from the perspective of
methodology to get rid of the thinking of historical exposition and artistic criticism on traditional craft innovation re-
search, and reinterpret the methods and paths of technological logic to resolve the gap between modern aesthetic experi-
ence and traditional craft technology, and expand the new perspective of product design and research based on the con-
tinuation of cultural heritage. The transformation of the consumer society changes the dependent environment of the
original craft creation. The differences of the creative subjects change the inquiry perspective of the traditional craft de-
sign form language. The experimental exploration of new materials and the practical policy of embedding modern science
and technology into the craft production process realize the explicit expression of the intellectual connotation in the
transformation of traditional craft into modern cultural and creative products.
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Fig.1 Schematic of China's creative
product development model
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Fig.2 Creative product design “Owl” cloth toy
based on Yuxian mix cloth mat crafts
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Fig.3 Traditional “Beijing Silk Man” and “Tang Doll”
developed by Tang Ren Fang based on new materials
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Fig.4 Application of traditional bamboo weaving in the interior space of the Xi Jing homestay in Zhangwu Town
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