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Brand Design and Promotion of New Jiangxi Provincial Library in the New Era

WU Yun', HU Hong-zhong?, LYU Shun-ling?
(1.Jiangxi Provincial Library, Nanchang 330046, China; 2.Nanchang University, Nanchang 330031, China)

ABSTRACT: The work aims to explore how to use the power of design reasonably to promote the establishment and
promotion of the brand of the new library combined with the changes of contemporary aesthetics by analyzing the content
and characteristics of the brand image design of new Jiangxi Provincial Library, which has become the most important
part of the strategic transformation and upgrading of new Jiangxi Provincial Library under the new era. The content and
practice of brand image design of new Jiangxi Provincial Library were analyzed deeply. Focusing on the logo design, ar-
chitectural design and guide system design of library, and combined with innovative strategies and ideas, suggestions were
provided for the further expansion and deepening of brand image of new Jiangxi Provincial Library under the new era.
Based on the analysis of the application status of brand design of new Jiangxi Provincial Library, some suggestions and
ideas are put forward on the brand promotion of new Jiangxi Provincial Library. Taking innovation and science and tech-
nology as important driving forces, younger market groups are attracted, and the importance and feasibility of optimizing
and upgrading the brand image and promotion methods of public libraries in the new era are demonstrated.
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Fig.1 Logo design of new Jiangxi Provincial Library
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Fig.2 Building appearance renderings of new Jiangxi Provincial Library
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Fig.3 Parent-child reading area of new Jiangxi Provincial Library
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Fig.4 Intelligent bookshelf of new Jiangxi Provincial Library
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Fig.5 Intelligent bookshelf interface design
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Tab.1 Elementsand content of intelligent interactive guidance system
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Fig.6 Design of intelligent interactive guide system
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