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Visual Communication Design in Network M edia Environment
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ABSTRACT: The paper aims to explore the elements and development strategies of visual communication design in the
network media environment. The traditional visual communication design and the visual communication design in the
network media environment were compared to explore the differences of them to elicit the strong vitality of visual com-
munication design in the network media environment. And then, with the help of the characteristics of the network media
and its outstanding advantages such as freedom, interaction and actual effect shown in visual communication design, spe-
cific requirements on page layout, visual process, image processing, color matching, etc. were explored. Combined with
page design and advertisement design in the network media environment, in-depth discussion was conducted to explore
the further development of visual communication design development under this background. The development of the
network age makes the network media become the main carrier of visual communication, which not only brings the
changes of visual communication design, but also enriches the design style and thinking mode. It aso influences people’'s
life with its magical personality style and satisfies people's realistic needs for information in the context of the information age.
KEY WORDS: network media; visual communication design; visual process
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