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Development and Design of Traditional Festival Cultural and Creative
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LI Yang, LIU Le
(Tianjin University of Technology, Tianjin 300384, China)

ABSTRACT: The work aims to study the current situation and existing problems inthe development and design of tradi-
tional festival cultural and creative products, in order to propose the design ideas of traditional festival cultural and crea-
tive products that are suitable for cultural characteristics.Based on the investigation and analysis of the current situation
inthe development and design of traditional cultural and creative products, the problems in the development and design of
cultural and creative products were pointed out, such as the similarity of creativity and the lack of culture-specific devel-
opment and design.The cultural characteristics of traditional festivals were analyzed from the perspective of product crea-
tivitydevelopment and design.In the creative design of traditional festivals, the unique cultural characteristics of festivals
were emphasized and the purpose of cultural communication of cultural creative products was focused. According to the
characteristics of traditional festival culture, the idea of cultural creativity development and design was put forward, the
emotional design method of festival culture and creative products based on user experience was proposed and the design
practice was carried out. The development and design of traditional cultural and creative products need tofocus on the
characteristics of different types of culture, consider the purpose of cultural communication and inheritance in the design
of cultural and creative products, and carry out targeted cultural and creative development and design on the premise of
comprehensive consideration of the needs of mass culture.
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Fig.1 Cultural and creative product design “Revenue Stream”
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Tab.1 Mappingrelationship of elements, goals and designs under three levels of emotional design
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