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Design of Language Learning APP to Optimize User Experience

LIU Yu-xin, WANG Feng
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: The work aims to explore the methods on improving the user experience of language learning APPs. Start-
ing from the theory of user experience, the instinct layer, behavior layer, and reflection layer in Donald Norman’s emo-
tional design were taken as the basis of product development strategy and mapped to language APP in the product devel-
opment, to explore relationship between the APP product design at different levels, and summarize its design methods. By
investigating the behavior and psychological characteristics of contemporary learners and taking existing language learn-
ing products on the market as an example, the contact points of such APP users in use were summarized and analyzed to
discusse the optimization of user experience of contemporary users on products in this field, and improve the user satis-
faction of products. Rational development strategy and product interaction mode are summarized through the design
methods of instinct, behavior and reflection. It aims to provide new ideas and perspectives for language learning apps to
be designed with excellent user experience, enhance user stickiness, and thus improve product competitiveness.
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