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Packaging Design of Traditional Educational Toys Based on Emotional Experience

TANG Li, WANG An-xia
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: The work aims to analyze the design method and significance of integrating packaging into emotional ex-
perience with emotional experience design of traditional puzzle toy packaging as the main research object. By interpreting
the concept and characteristics of “emotional experience” and traditional educational toy packaging design, relevant lit-
erature materials were reviewed, analyzed, summarized and concluded. The emotional experience design architecture of
traditional educational toy packaging was researched from the evolution of user psychological cognitive consumer de-
mand. The traditional educational toy packaging design based on emotional experience should make full use of the three
levels of emotional experience in packaging design, establish an emotional connection between users, products and pack-
aging from the intangible culture characteristics of packaging, cultural connotation, text, graphics, color, structure, mate-
rials and other emotional components, trigger user's emotional resonance, enhance cultural awareness and aesthetic level,
and promote the development of emerging cultural and creative industries while realizing the excellent cultural commu-
nication of the nation.
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Fig.1 Evolution of user’s psychological cognition needs to guide consumer behavior
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Fig.2 Packaging design of constellation theme intelligence button toy
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Fig.3 Emotional experience design framework of traditional educational toy packaging
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Fig.4 Packaging design of “YOUJIAMUWAN?” Chinese classical educational toy brand
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Fig.5 Packaging design of “ZEWU” toy brand
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Fig.6 Packaging design of “MOON PICNIC” brand letter building blocks creative toy product
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Fig.7 Cylindrical toy car series designed by British designer Oscar Diaz
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Fig.8 Packaging design of French cocoa sheep weaving toy
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“BLOC CITY” paper toys and packaging design
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