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Design of Modern Cultural and Creative Product Based on
Traditional Auspicious “Deer” Culture

DENG Cheng-cheng
(North China University of Science & Technology, Tangshan 063210, China)

ABSTRACT: The development of cultural and creative products is an important channel to promote the development of
Chinese culture innovation, enhance the national innovation competitiveness, build a cultural power and facilitate the ad-
aptation and integration of traditional culture essence and modern culture, which has profound significance and value for
building a “Made in China” cultural innovation brand and expanding the influence of Chinese design on the world stage.
Cultural and creative products are the core of the development of modern cultural industry, and an important carrier for
the spread and inheritance of traditional auspicious culture in modern popular culture. By analyzing the auspicious con-
cept conveyed by “deer” culture, combined with the expression form of traditional deer culture and relying on the life
philosophy and emotional appeal of modern society, the application path of the auspicious meaning of deer culture in
modern cultural creation product design was explored. From the three levels of image perception, cultural language per-
ception and meaning perception, beautiful emotions are integrated with cultural and creative products to provide more de-
sign ideas and references for the cultural and creative products field, so that the unique charm of traditional auspicious
culture can be fully displayed and spread in the information society.
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Tab.1 Analysis of the application of auspicious deer element in the design of cultural and creative products
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Fig.1 Sika deer bronze clock
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Fig.2 Deer craft vase
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Fig.3 Double deer shape decoration
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Fig.4 Deer-type pairing necklace
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Fig.5 *“One Bag, One Deer” tea can Fig.6 Pine deer necklace Fig.7 *“Deer for You” necklace

PEATHRENR , FATC LABAR A BLA R A R a5, Al
G5 2 AR v (RS A TR R PR 2SR R R R R R T2k
FFRIRE MRS N CRARETURET . WL 6. IKIE
() MZzmioT R, 4563 IR M B A 4 A
SRS A, R BRAR I A A BE T S ST, $R L
B CRET 5O AR R, AR FCRHEAE A E
R, BRI LS SO B AEBOR B 1 & SRR
BHE C—EAER WMETEEWE 7, 455 MG
AL R BARGORRERE A, WAL 15 18 1% 1 ) o SC
BB ARGEAEAE RS, (145 28 478 B 1AL 3% AR
B i R AR 55 BRSBTS T R 2 B SO R
R, A5 AR R AR G S AR A T S
B, TR FE SCAR B B B A RT3 SR8
334 3 T ZHEX

SCh RS BT RE I, ARG, 7 AR S A
PUSCNA, WE SR, 3T ARG
K, RESCARZE A BRSO i e R, 43R
PR PRI A 3 25 B R HE oty VR SR LB k4T
TEEA NS, VLR 8, AN, BAUHE,
BEW, HEEENSERE TRESZ I, &2
“BT ZEH T ZRERMAZ3E, K RERIR A
FE L WEMEZ T BB . R AT
RE” £, VLA 9, RATFERANIRININ, B B % m)
TSR ARACRL, T ZI AT i 55 B R 1) XS T I, T AT
JERER" XA EF 2R A TR, PERE T A
KA EAESE, IR ERERZ 4, X
W T AL S R SCAL T R 75 R, LR R R
R B SC s R

4 £5iE

R S £14 I W JEE e ™ ) S A Sk THUA  RE TR ™
JEE FIT R 480 1) SCA A 7 B T HG PR AR A i A B Y
rE. W FERT, RH SGET BIEHE E

K8 BifkhEER
Fig.8 Brass deer
penholder
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Fig.9 Mahogany “bamboo
deer” pen case
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