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Design of Tourist Souvenirs Based on the New Pragmatic Aesthetic Concept

ZHANG Yan
(Heihe University, Heihe 164300, China)

ABSTRACT: As an inevitable product of tourism economic model, tourist souvenirs are the catalyst and power to realize
the leapfrog development of regional tourism industry. With the help of the aesthetic concept of new pragmatism,
strengthening the integration of artistic sense and practical development of tourism souvenirs is bound to be of great sig-
nificance to the design of current tourism souvenirs and the enhancement of the cultural connotation of tourism souvenirs.
The following approaches can be used to carry out strategic thinking. Firstly, a cultural brand was established in the early
stage and then reasonable design and development were carried out. Secondly, the product positioning was identified to
target different consumer groups of tourist souvenirs. Thirdly, the artistic situation was created to stimulate the apprecia-
tion and consumption of tourist souvenirs. Fourthly, attention was paid to the comprehensive packaging of tourist souve-
nirs to strive to create unique tourist souvenirs. The design of tourist souvenirs based on the new pragmatic aesthetic
concept must constantly absorb the practical results of human art history, create new aesthetic taste of human culture, so
as to meet the growing aesthetic needs of the public and provide important material support for the development of cul-
tural industry.
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