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Tourism Commodity Design Based on Red Boat Culture

TENG Shui-sheng'?
(1.Jiaxing University, Jiaxing 314001, China; 2.JCS, Jiaxing 314001, China)

ABSTRACT: The work aims to explore the extraction method of red cultural genes in line with social ideology with
Nanhu Red Boat as the research subject and study the ways and strategies of developing and designing red cultural tour-
ism commaodities. Starting from the design of tourism commaodity based on Red Boat Culture, the current development of
Red Boat tourism products was summarized. From this, multiple cognitive dimensions were concluded, such as objective
form, subjective consciousness and literary extension, and used as the starting point for the research on the extraction of
Red Boat gene elements. The morphological genes were deconstructed and reorganized, and the cultural genes were
transcoded to extract the Red Boat gene elements that could be effectively applied to the development of related tourism
products. Through multiple dimensions of Red Boat gene extraction, a multi-dimensional extraction method was pro-
posed, and analyzed and demonstrated combined with the specific design case. The Red Boat symbol formed according
to the multi-dimensional extraction method is integrated into the relevant product design, which can better reflect the
characteristics of Red Boat, inherit the genetic information, carry forward Red Boat culture and promote Red Boat Cul-
ture on the one hand and provide a way and method for the design and development of red cultural products on the other
hand.
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Fig.1 Existing Red Boat tourism commodity



238 (O 2021 4F 2 A
Mkt
Toh)
. TEHR
- |
HE5E
kAR
Bl 2 2 B FLAs MR
Fig.2 Red Boat and its structural characteristics
2 CIARYFUAESTHT Sl L .
RV A, BIREFE
21 BEREMBE -~ =
LTS LA YT REK 2 i R I G, RS R IZ ] Ga Y  EMER
SO, AR KT, SCIE % R TLE S s RS

o LI — M R T, A ATARTREE Y, K2y 16 m,
e R TE L 3 m, A B Sk B PRI AE R
BORFAL T . LTS5 7> =2k, AR L
WU e . BEM . TS Y. fRoe KRB E B, B
PR o T NS A Sfe At Y &7 T 2 (8], WU = 220 F
JZ 2 TR A B T AR 5 AR RS 7T 23 Rk |
BIAE . AR BAE . AR LR, R AE A A
HRERI AR >, [R) I TE M 58 9 PN A8 A 25 A — A gk
B, KPR — i, AT LAJT A AR 2 1
AESNAIEE ; TELDATH AR T L RS PRMEAT , &
B AT WA B KT, TR IR AR T A P A A —
Warg, DI 20 A, . B = A i U R X
S H, BIRHOT, MR Rmbkz . T
BUTOUN . R TOH S5 TOUH , Sheess 5, EESA T,
FCAP RTINS 25, /AT B v Y KUBEL T 5
HRIGHIEFT0, HrBURSHE, AROtEXRRCR ; &
TOOR AR T AT 257, Ay Je W T 2 8 A I P4 R 25 1)

2.2 [HSETLHFIE

CUARA Bt BAT AR i B SC R I, DA S g 18 L
BB 89—, e WATIRIK 2 AT R
ASCAE N, e BRI R B, 2 D s 5
B R T . LDARRERT A BT EZI G R B RS, A
Drse NYy . e s A oA D s R B A
MG, ELAE CHRAERREET LT S, AW
R B ARINAE 5 A VR 20 D SN i)
PRl A “=BEERT SIS AT SRR TR
KRR RIS, MEZI TR, BA
A B4 D S SO o ZOAR ST S e 7 0 50 B SN R
AR ZRERAETR S, AR AR TR R A, k)
FEl TP, 807 e SRR M A o

B3 RN MR JZ K

Fig.3 Dimensional level of gene extraction
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Tab.1 Evaluation system for the results of the extraction of Red Boat substance form
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Fig.4 Characteristic processing of the objective form of Red Boat
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Fig.5 Characteristic processing of red symbols

3.2 #HELFMEINRE

OB ZAANRHE AR TE 1948 AR IEHT T LRI AL
BL, BUAATFESEAT o i S 2 sl W
o e MR RIS A 2 F IR ARER S — ek
H I PG R R S5 o 7E b AR 2 W
WYL FERA A, LI SE R “RERMY , SR a i
Ly o 6L AR IR SR R A B R R v, 5 R
Az EERSEFERARIAY R0, 15 S L a5 5/
FPOE, PERCHE 25 F 5 ATERTZ0AR EVATI TR 2, L
K5, SeRl. LR R ARG LR SCemn
i, BRI WIS Lok R, X Leery s KA
RPAEILRR, HRENLESERIRERE, BN
ZIRIAFAER WK B N TE RBK o R SE A5 S S
FUZTATRFIERE N A P B 2 v, R B A 28] 1 g i i 92
R, FERMCRFL I, ERECMA IR T 24T
EVRAIE LN, 20T BRI ZTAT, S350 b R ARG 4T
@, (HIRTEAE 2 BRI R B, 2D B
BN ZSE P ELL, DL T A MLLARIE R, 5
G JLTHRE P ELL, i DhAt 2 U R T IR R AE
LN BRI HA R KA T o

3.3 XEEREM

SCE A BE B ARG R B A% TR T IR il 2 DR B E
AR . e Efeg e, M, 2 L %
JEH TRAER AL, R ARG, W B RAY A
B, BTN A SRR, R 5 DAY S
NBE | RURE TR A TR R o B K [H]
SO AL RO R , JE RTINS, AT AR T
SRINE T RN A A ALE i R A, AEBRAC™ dh il
T, IR eris A 22 AT 46 ) — S8 5 R S R R R B
T h TS YRR, BRRE KURE Bl 21 SO RO
S RSO AR SR BRG H, BLA5 998, T LR
ZLFAE SC B R RRIE SR ORI #h gt . A=) L G
A IE SCRERE M BT o FERRIF R A O BETE R, FHZLA
LR 25 i 22 DR A 5 g 7= i it o S Bk T, AL

TE, ZEAT 3 WL 252 P SR 55 AR 307 b AOR i A Tt
LR TEIEMES, BB,

3.4 OMEREZHERGHNE

LR M 2 PR 4R o 1) JE B 5 5 ik O A 4T .3
PR AR S RZ AR B T s S B AR 4. 40
FUARFAIE 325 DR S RE A8 B2 T2 i 90 o i ) SCA PR TR
R R BL G, SRR Sh i T &
TRRZT A T Ui v ot 17 370 1)t 2R R RS ) e, S B
TR IRACTE ST, B3 A P E AT 0 (A &7
mt, WELTRE L B R RS N R . B B,
R PR ET RS Ao SC A P9 To8 i 38 3 ot AT ) T A £
AL, SAHLLAE

4 2T HRE B 7 kiR R an oY R SRR

TR0 T i o T 2 A e R R O SR P T R A
HATWIERR Ry o, HIGHER 5, s
mi, 2 A, FE T h SR T LLRERR b 20
TR IR i BB BET, 5 BT REIEOE, OF5E F AR
ER, RBTER, KRS, BEATIRA T, R EI
SEBT A bR R 2 —E M RERIRTSE T, 15 241
b R AL o R, HEATRIRT R, WK 6.
TEAG R ZL AL A B 57 7 ol B B E S B, 40
ARSI, BARBGHT e R kT 5
TIVI RS TIIVE i dh, W 70 02 A B 3E FHN
oy iz, AR S, HOr 8, A5 hik
We 5 452 o TR AT WS 0T (R I 28 T )
W, sz e e AT Mok | AL, A a L ik
e R A BT

U Pe s e Wl NG /NS R VL SE iy
CURSFENARAE , (455 WL SZE AL, A& E
WL IRE LSO URAAE , HLZ 55 35 Z0MOAS 1 b
i85S B S ) NN S a2 i A LS S N DEAR R V)
AN S EREESEEGER, FIR7EE R EmA
HAT SR 2T (VRFIE A S BRI 5, 0 B R R 2L (R 1 SC



Ma2t A

JAK AR« T DA SCAR AR 0 7t BT 241

AR MRS

ﬁ%ﬁ%%*__a[:::]
BEFF L X5
YNCEY el
FX A& A
;ﬁgﬂﬂ Egﬁﬁﬁ
4\;\221‘:% .............
B 5 14

S | >@%{ apEEaN— > gtz B ] gitsis]

' }

RABENERRE, EEESTNASE
HE N RERISNA BT AE
M R ERLA 2141 -

FMEERITZ "B WEERRHR

6 2Lt e m o BT B AR R

Fig.6  Overall planning of innovative design of Red Boat tourism commaodities
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Fig.7 Design of office supplies inheriting Red Boat gene
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