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Modernity Turn of Folk Paper-cut Art in Packaging Design

WANG Yu, ZHANG Kai
(Suihua University, Suihua 152061, China)

ABSTRACT: The work aims to explore the significance and application of folk paper-cut art in packaging design, and
explore a series of modernity turns of folk paper-cut art. From and under the background of the change of market economy
to people’s life, the attempts of nationalization of modern packaging design were introduced. Its application necessity in
packaging design was explored based on folk paper-cut art. Its important characteristics and significance in catering to
people’s aesthetic, complying with the demand of design and adapting to the social development were obtained. Then
from the skill, text, graphics, color and aesthetic implication, etc. of paper-cut art, the brand new modernity turns and at-
tempts of packaging design were analyzed. Modernity turns and attempts of folk paper-cut art can gift packaging design
richer connotation, let the packaging design have strong flavor of traditional culture, and combine with modern elements,
show the unique artistic charm, and thus better comply with the demand of the development of the times.
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