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Application of Traditional Graphic Decoration in Packaging Design

LI Wen-wen
(Suihua University, Suihua 152061, China)

ABSTRACT: The work aims to explore the specific connotation and function of traditional graphic decoration, and ex-
plore its effective application and development in packaging design on this basis. From the realistic demand of packaging
design elements of traditional culture, the imagination on application of traditional graphic decoration was introduced.
Combining with the connotation and characteristics of traditional graphic decoration, the important role of traditional
graphic decoration elements in packaging design was summarized. Its positive roles in the communication of language,
the revelation of philosophy, the mix and spread of traditional culture were listed. The artistic expression of topicality,
aesthetic, nationality, contemporaneity and specific path of traditional graphic decoration elements in modern packaging
design were expounded and the feasibility of these attempts was analyzed. Traditional graphic decoration has rich content
and extensive material, providing more creation possibility for packaging design, greatly enriching the art form of pack-
aging design, strengthening the cultural connotations of them, really integrating the cultural, historic, aesthetic and ep-
ochal significance of package together, giving the packaging new spirit, promote the product sales.
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