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The Value of Visual Touch in the Interaction Design of Public Welfare Theme

WANG Jian-gang, CHEN You-lin
(Tianjin Academy of Fine Arts, Tianjin 300384, China)

ABSTRACT: To study the aesthetic value, social value and challenges of public welfare theme interaction design in pub-
lic art life from the perspective of new media, summarize the value expression of visual touch in public welfare theme in-
teraction design, and explore the way forward of public welfare theme interaction design. Starting from the challenges
faced by the interaction design of public welfare theme in the new media era, this paper combs the development context of
visual touch design, analyzes the perception dimension of visual touch, and its promotion for the interaction design of
public welfare theme in terms of visual beauty, communication effect and interactive experience; combined with the ap-
preciation experience and spiritual feeling of users, this paper studies the application of visual touch in the interaction de-
sign of public welfare theme. At the same time, it studies how to realize the value pursuit of expanding the user group,
advocating to pay attention to social problems, and adjusting the public emotion. The interaction design of public welfare
theme in the new media era should give consideration to visual experience and emotional communication, make full use of
visual touch design to enhance visual expression, enrich the picture information and promote the dissemination and sub-
limation of public welfare theme.

KEY WORDS: visual touch design; new media interaction design; public art; visual communication design; public wel-
fare design
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environmental protection
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“If Maternal Love Can be Counted”
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Fig.5 Public welfare interactive design of
“Redrawing the Dream of Tomorrow”
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