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Research on Emotional Expression in Visual Communication Design

LI Lie-feng
(Software Engineering Institute of Guangzhou, Guangzhou 510990, China)

ABSTRACT: The work aims to explore the influence of emotional concept on visual communication design and its con-
crete manifestation. Taking people’s pursuit of emotion and the change and upgrade of emotional pursuit in the develop-
ment of the times as the source, the emotional connotation of visual communication design was analyzed combined with
the personalized characteristics and social values of visual communication design from the perspective of emotion. Then,
the emotional design ideas were explored from the details of graphics, colors, characters and materials in visual commu-
nication design, and the diversified emotional expression paths in visual communication design were investigated from the
aspects of culture, intelligence and greening, and all feasible directions and paths were summarized. Visual communica-
tion design is examined from the perspective of emotion, and various emotional expression forms are incorporated to en-
rich the content in details and sublimate the connotation as a whole, thus greatly improving the aesthetic value and appli-
cation value of visual communication design works, triggering strong social repercussions, and providing reference for
future visual communication design.
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