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The APP Design of Healthy Diet Structure Based on Service Design

MENG Kai-ning, LI Kun-peng, YU Qin-gin
(Xihua University, Chengdu 610039, China)

ABSTRACT: Taking the trend of social development as the background, unreasonable diet structure as the entry point
and the common social problems asthe basis, and through the construction of the service system model, the existing prob-
lems are deeply analyzed and solved, the solutions are put forward from the user’s perspective, the necessity and feasibil-
ity of healthy diet structure in the development of life arefurther demonstrated, and the good suggestions for dietary
structure improvement are provided. The user information is collected through questionnaire survey, case analysis and
other methods, the potential needs of usersareacquired through data analysis, andso thatnew service strategiescan be put
forward. This paper, by establishing user portrait, user journey map and service blueprint, builds the design prototype of
healthy diet APP. The design of healthy food service centered on user experience, combined with the comprehensive
analysis of user behavior, user emotion, pain point and opportunity point, can make users’ needs more intuitive. By inte-
grating tangible healthy diet structure APP products with intangible service concept and focusing on the difference be-
tween products and services, it not only conforms to the current development trend of mobile Internet, but also meets the
urgent needs of people to improve healthy diet concept.
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