4 a2% 8l

fil A T

2021 4 4 H PACKAGING ENGINEERING

13 % 5 & N E R RO R M H

TR, skiE
(YL K2, ML 212013)

HE: Be) STRBR ST EMEF BRI PO RS, TEBRZTEL, KR ELEMETBX
HPHE AR TR, Fk RAIEAE. RS, FERAM., BERVESHRT &, AEFE
FAR A A S, N Pt EE R AR BRI R R, EEMRE . B AR RESARE . HA
8§ 5 @ ATIR AT, AN B A A A B e Rk, MEE R $ 9 B el ikt
ik p AAR, & FETEARXITPHELZEE MRS, REBERZEEWEF BT PO R AR
2, AR A EM, BB —RAEATAIAAKRRG R S HERBOSFRRALERXE, FETAPELH
FHRE Y S REREARE, B &S w2 mEFRZ Py AT TIRE,

EEIE . @RRIT; SR Em; TERFK HRKE

FESZES: TB472 XEkFRIEED: A XE4S: 1001-3563(2021)08-0293-07

DOI: 10.19554/j.cnki.1001-3563.2021.08.040

Application of Multi-Sensory Superpositionin Synesthesiain
the Design of Pu’er Tea Drinking
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ABSTRACT: The paper aims to study the application strategy of multi-sensory superposition in synaesthesiain product
design, improve the synaesthetic design theory, and explore the application process and method of multi-sensory superpo-
sition in product design. Using literature research, case analysis, questionnaire research, focus group and other research
methods, taking Pu’er tea drinking as the design object, starting from the user’s emotional experience of Pu’er tea, and
focusing on theme setting, perceptual association, sensory comprehensive experience, emotional resonance and soon. The
design strategy based on the theme in the synaesthetic design is expored, and the product design theory and application
model of multi-sensory superpositionin synaesthesiais constructed. The multi-sensory superposition theory in synaesthetic
design is enriched, and the application flow of multi-sensory superposition in product design is constructed. With the
theme of amber, Pu’er tea set and teabag based on the multi-dimensional experience of personal leisure scenes are de-
signed to enrich the multi-sensory emotional experience of the Pu’er tea drinking process, and the application of
multi-sensory superposition in product designis explored.
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Fig.3 Product design process with multi-sensory superposition in synaesthesia
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Tab.1 The five sense of intention vocabulary of Pu’er tea
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