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Emotional Expression in Graphic Design
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ABSTRACT: This paper is to analyze the practice and development of graphic design and give new directions and ideas
from the emotional level. Emotional design is a new perspective of design. Its main purpose is to integrate emotion and
graphic design works with the help of certain design techniques, integrate them from the aspects of external expression
and internal implication, and provide sensory stimulation to the audience to achieve higher level of communication and
communication. Based on this, this paper analyzes the emotional level of the public, summarizes specific types and char-
acteristics, and verifies the necessity of emotional integration into graphic design. Then, it selects several representative
design fields in graphic design, conducts feasibility demonstration from the theoretical level, and carries out in-depth
analysis and research with the help of design practice. Emotional design can add a keynote to the original stiff and single
design form. If the actual graphic design can combine the psychology of the audience for in-depth study and show the
works more artistic and humanized, a solid emotional bond can be formed to achieve the emotional artistic design effect.
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