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The Fusion and Innovation of Design Industry Which Driven
by Artificial Intelligence

JING Wk
(Xi"an Academy of Fine Arts, Xi’an 710065, China)

ABSTRACT: The development of contemporary artificial intelligence has profoundly changed the way of life of human
beings, and gradually penetrated into the field of design industry and produced a new form of subversion of traditional
formats. This article attempts to explore the value guidance and integration innovation of artificial intelligence to the de-
velopment of current design industry. The design model, professional attributes and industrial development in the era of
intelligent interconnection will surpass the inherent form and carrier medium, presenting digital, customized, modeled,
systemized and personalized appearances. Focusing on the unique characteristics of artificial intelligence and the innova-
tion of the design industry chain creation model, the path of optimization and upgrading of the design industry architec-
ture in the era of intelligence is clarified; the programmatic work of design practitionersis gradually replaced by the rapid
development of artificial intelligence, which also forces Designers further expand the creative dimension, participate in
the deep integration and learning of artificial intelligence technology, and deepen the professional integration of interdis-
ciplinary subjects. Through the effective promotion of artificial intelligence on creative thinking, design creation, design
professional attributes and disciplinary integration, it is fully demonstrated that the reasonable development of the advan-
tages of artificial intelligence can promote the innovation and upgrade of the design industry model, and provide a rea-
sonable and effective development forecast for the development concept, technology research and development, business
model, and organizational structure of the design industry and the skill training of its employees .
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