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Adult Decompression Toys Design Based on “Five-senses” Experience

DENG Wki-bin, LIU Yi-qun
(Hubei University of Technology, Wuhan 430068, China)

ABSTRACT: In order to address the problem of current psychological stressin adults, the innovative design of adult de-
compression toys is explored by analyzing and researching the design method based on the “five-sense” experience. Tak-
ing the design method based on the “five senses” experience as the theoretical basis, this paper firstly introduced the basic
concepts of the “five-sense” experience. Secondly, combined with actual cases, it deeply analyzed the application methods
of visual experience, tactile experience, auditory experience, taste experience and olfactory experience. Finally, the feasi-
bility of the design method based on the “five-sense” experience in the design of adult decompression toys is verified in
this paper. The “five-sense” experience is the perception of things by the most basic sensory organs of the human body.
The introduction of the “five-sense” experience in the design can enhance the interaction between the product and the
consumer and generate emotional resonance, thereby better realizing the value of the product. The comprehensive appli-
cation of the design method based on the “five-sense” experience provided new ideas for the design of adult decompres-
sion toys, so that the products designed by designers can better achieve the purpose of stress relief.

KEY WORDS: “five-sense” experience; adult toy; decompression toy design; product design
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