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Based on Perceived Waiting Time of the O20 Platforms User Experience

ZHANG Xu-fang
(Eastern International Art College of Zhengzhou University of Light Industry, Zhengzhou 451450, China)

ABSTRACT: From the perspective of user experience and perceived waiting time in the time dimension, a new optimiza-
tion scheme to reduce probability of users' negative emotions in the waiting process and improve the user experience of
the existing O20 takeout application platform is come up with. Based on relevant theories and research methods such as
interaction design and service design, this paper takes “perceived waiting time” in psychology as the theoretical analysis
entry point. Firstly, it analyzes the waiting time elements in O20 takeout services by combining subjective and objective
factors affecting perceived waiting time. Secondly, it draws the user experience map of outbound O20 platforms through
investigation and research, and focuses on the pain and opportunity points of users’ waiting in the order distribution stage.
Finally, based on the hierarchy of needs theory, it proposes the optimization strategy of user experience for takeout 020
platform to reduce the perceived waiting time. The user experience of the takeout 020 platform is not only an instanta-
neous interface interaction experience, and the perception of waiting time is an important factor affecting the user ex-
perience of the takeout platform. The optimization of the user experience of the order delivery phase from time dimension
can alleviate the bad psychological feelings of users in waiting process, and improve the overall service of the takeout
020 platform.
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