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Tea Products Packaging Strategy Based on Traditional Handicr aft

ZHOU Ya-gin, WANG Jia-rui, LIU Hong, ZHENG Min-jie
(Tianjin University of Technology, Tianjin 300384, China)

ABSTRACT: Based on traditional handicraft, this paper analyzes the design value of tea products packaging in rural re-
vitalization and hearing-impaired assistance, and studies the integration strategy in accordance with the present practical
aesthetics. By analyzing the contents, materials, forms and other elements of tea products packaging, this paper excavates
the integration points between traditional handicraft and tea products packaging, deduces a rigorous integration strategy
model, focuses on creating texture and style at the visual design level of art, selects feasible process materials, and forms
three integration strategies that can be implemented in bionics, environmental protection and price premium. Conclusions
could be drawn that the integration strategy in tea products packaging design not only promotes the proportion of tradi-
tional handicraft design, but also realizes the design value and cultural value of tea products packaging.
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Fig.2 Liubao teatraditional handicraft packaging
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Tab.2 Tea products packaging information elements and production requirements
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Tab.3 Traditional handicraft information elements
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Tab.4 Integration strategy pattern of tea products packaging and traditional handicr aft
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Tab.5 Thecharacteristics of some natural materials
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