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Form Design of Ceramic Products Based on Design Symbol Semantics

XUE Qing
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ABSTRACT: This paper aims to reveal a certain relevance between the semantics of design symbols and the shape of
ceramic products and the consensus of design symbolsin ceramic product design.Looking for breakthroughs in traditional
ceramics, on the basis of inheriting and developing the practice of traditional ceramics, the design symbols are recon-
structed. It was helpful to improve understanding and creative ability of pottery art. This paper analyzed the relationship
between ceramic language symbols and design symbols, studied the communication process of design symbol semantics
in ceramic products, highly summarized the characteristics of ceramic design symbols, and expounded the expression,
evaluation and orientation analysis process of ceramic products' morphological perceptual attributes in the form of cases.
The paper also discussed the application purpose of desigh symbols in the emotional semantics of ceramic products, and
revealed that the emotional semantics of ceramic design symbols can more express or imply the use function and spiritual
connotation of products. This paper summarized the application of design symbols in the design of ceramic products, and
molds the artistic appreciation value and use value of the products with the help of the material texture, technology and
performance form of ceramic intrinsic language, the application of ceramic symbols should also develop in the direction
of multiple functions and forms and emotional symbols.
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Fig.1 Symbol model of ternary community
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Fig.5 Methods and rules of ceramic product form design
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Tab.1 Comparison table of positive and negative vector vocabulary expression of perceptual attribute
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Fig.7 Black pottery flower ware Fig.8 Jade PotSpring flower ware Fig.9 Flower ware of different shapes
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Tab.2 Comparison of positive and negative vector expressions of the perceptual properties of ceramic vases
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