a2k 22 % TR
20214 11 A PACKAGING ENGINEERING 265

35 L 5 45 X ol 9B RS S MO B A R 5

EBR
(IEBHPE T 2=Be, ¥&FH 471000 )

WE: 86 RELALERE ARG XL, IHRLBEEZREN TR, AR HR
B LB B &R R E, A H AR F LB R RS REAE L ik AR, SRR
AL ETEEAR LGRS FARME L% P, MARMETOAREER, A LRRMGEAT S
FAMRAT S, BRI ER | EENE 6 oM, BEBEZFHXT AN, REEH LA
R ), @it L% AB S 19 A & 6 7 ik 2t B 8 ILA 6 P A S B E oy F AT I e il A S A
R MBATRIE, FEER P LR LBIEY L& RN, &6 A LBMRY O K ERL 58
RIAB, BAHRIE, TXFEINET, FEHk, FE£. BT, 41&E. TWSEMFHE, Ba &2k
89 3% 3 AT RN,

KR AL, B AR; MR L K&

hESES. TB472 EKARIRAD: A X EHS: 1001-3563(2021)22-0265-08

DOI: 10.19554/j.cnki.1001-3563.2021.22.033

Improved mprovement Design of Commercial Signboard
Image in Luoyang Historical District

LI Meng-li
(Luoyang Institute of Science and Technology, Luoyang 471000, China)

ABSTRACT: Sort out the relationship between commercial signboards and historical districts. Make clear the importance
of improving the image of commercial signboards. This paper constructs the theory of the commercial signboards’ im-
proved design in historical districts, and provides reference for it as well. The concepts of visual design, environmental
design and information design are integrated into the signboard image design to build the basic requirements of signboard
design. Taking the visual elements of commercial signboards as the research object, through the relevant design rules, le-
gal provisions and case analysis, the design criteria of each element are summarized. Taking Luoyang historical district as
an example, this paper discusses the existing problems and improvement schemes of commercial signboards through field
investigation and questionnaire survey. This paper demonstrates the theoretical framework by improving examples, and
summarizes the principles of commercial signboard image design in historical districts. The improvement of the image of
commercial signboards should be combined with block environment, shop characteristics and audience aesthetics, be in
line with function, aesthetics, place, creativity and landscape, and presented through the design of each element.
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Fig.3  Before and after comparison of the improvement scheme of Tangguan
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