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Creative Product Design Based on Longjiang I ce and Snow Culture

LIU Jin-mei, ZHAO Ting, LIU Chang
(Northeast Petroleum University, Daging 163318, China)

ABSTRACT: This paper aims to research the resources of Longjiang ice and snow culture and the design ideas of cultural
creative products with humanistic feelings, to spread ice and snow culture, build up cultural self-confidence, create Long-
jiang brand image. From the perspective of Semiotics, the ice and snow cultural elements of Longjiang were multidimen-
sionally sorted out and their symbolic analysis was carried out. The relationship among cultural structure, product attrib-
utes and emotional cognition is explored based on Pierce symbol ternary relation theory. The design model of Longjiang
regional cultural creative products based on ice and snow culture is established. As a result, the remolding and innovative
application of design elements require in-depth research of culture connotation, the integration of appropriate design
thinking and techniques, and the users’ emotional cognition, so as to achieve effective communication of culture. A series
of cultural and creative products with the theme of ice and snow are designed. It provides some ideas for the product de-
sign with the regional characteristics of Longjiang.
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Fig.1 Longjiang region ice and snow cultural sorting and typical symbolic analysis
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Fig.3 The design model of Longjiang cultural creative products based on ice and snow cultural
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