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Application of Ganzi Tibetan Regional Culturein Tourism Product Design
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(1.College of Architecture & Environment, Sichuan University, Chengdu 610065, China;
2.China Construction Science and Industry Corporation LTD., Shenzhen 518040, China)

ABSTRACT: The paper aims to explore the Tibetan regional cultural elements in Ganzi and summarize the methods and
principles of integrating Tibetan regional cultural elementsin Ganzi into the tourism product design. Through on-the-spot
investigation, photograph, surveying and mapping, questionnaire, etc., regional culture elements were collected and clas-
sified, combined with literature review, to analyze the necessity and importance of integrating regional cultural elements
into tourism product design and seek the entry point for integration, combined with case analysis of Yangge Town, Sertar
County, such as natural ecology, Tibetan religious, local-style folk dwellings, decoration culture and others, to look for
tourism product design ideas and method exclusive to. Ganzi. The combination of Tibetan traditional elements in Ganzi
and modern technology can bring Ganzi profound significance and value to increase tourist’s recognition and love during
purchase and further improve the influence of Tibetan regional culture in Ganzi, displaying its cultural charm and en-
hancing the tourism experience and emotional value.
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