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ABSTRACT: This paper aims to study the opportunities and challenges of traditional craft culture IP and derivative cul-
tural and creative products in the context of new media interaction, summarize the value of new media design in the in-
heritance and development of traditional craft culture IP, and explore the new promotion mode of traditional craft culture
IP and derivative cultural and creative products. Starting from the pain points of traditional craft culture IP and derivative
cultural and creative products in the new media era, the aesthetic characteristics, promotion demands of traditional craft
culture IP and the corresponding new media promotion mode are sorted out. This paper analyzes the advantages of new
media interaction design in cultural and creative promotion, as well as its unique value for traditional craft culture IP and
derivative cultural and creative products in bridging the aesthetic time difference, displaying the charm of traditional craft
culture, expanding the consumer audience and so on. This paper discusses the future direction of new media interaction
promotion combined with the current 1P co branding and other new promotion modes. The new media interaction design
should follow the technological development of the new media era, fully display the artistic beauty and historical origin of
traditional craft culture and derivative cultural and creative products, and meet the user needs of cyberspace, so as to
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effectively improve the promotion efficiency and help traditional craft culture and derivative cultural and creative prod-
ucts get rid of the shackles of promotion. Through the low-cost and efficient promotion mode, new media interactive
promotion promotes the social attention of traditional craft culture and derivative cultural and creative products, promotes

the integration of traditional craft culture into modern cultural and creative design, and helps to realize the organic in-

heritance of traditional craft culture in the new media era.

KEY WORDS: traditional process; interactive design; cultural and creative products; public space art; cyberspace; ex-

perience consumption

PTAEK, BER EZMER IR RIEF T LME
M SZHE, AHSQEOR 1R e 2t T ST B Rl 13
PR, WZLF5 BIALGE T AT H ST ™ i A W i
o SCRI™ Eo TG T 23X L B R EE, X T
FIPER T A EAEREEE XL —Jrm, X8l
P ARG TSR I TR L | B8 i SR AL
REHAAE: S —Jr i, PoF5 SR s | T Bk
Z I B R R G 5 T2 S 7 5 R T
PRI 28 57 (0 2488 A5 58 T 20 SCAR A B AR Ik A il
FHBPEA TR ) AR AT,
TERTIE A ACA B | o S5 A ) SCR™ fhslioh 7245 F

HAFR IR TR
1 FRENKHEETZS X~

1.1 FEIZREXLIAE

MR, BHE L @B R R B T Sk el i 2R
M PERE R Z e Scb g S Bl FRE R Seqk
B AE 32 A B B SRR I [RIR o i I
B EOR TSR BRI RA B b SR R E RS
TRt 42 [ 6.0 J5 AR LA L SO Ak KRR 56 7= b 1) i 2
KI, 2020 4, LRk SEEUENE A 98514 12T,
P BARSE K 2.2%, 1ENZRA E M EZARIEL, ik
LR E RS RGN AE 715 STl . 758
SCHAR I, w78 50T 47 B BB SC I TR R e A T 4L
AR S, KIRTE YD, RS N LR
BRETIL . SEFM LS T2 5304k 1P SR & T A
AEIETRYE . FBE M A T M R k. Ik, A&
— A E BT I AR A ST S S5 AL AR & S X ik
+ T E R S

12 XEF@mABERIZZE

M—TTF BN =I5 2, 18— AR
1 T 23R LT E AR ™= ) . e T 230
Wi 1 2T g S T B A Y, R e
— AR A E FR I Bl 7 5 SR
N SCAR AT A EE A, SO B i M A 52 T3
PRI AR ) 1 A E 2 A4 o SO i
TEX T R AL G T A SR I SRR L T, R
AR T SRR SRS, B AL 8 T S AT e 4 5 15

BIVE, BN SCRIH & “OT R R R HeisE . AT
MR AL 2 SGTE , LA SE T 2 S AR b TR X R
AREFE 330007l , A e S b )5 BN 45 T
TREEGRR, e T (PEESET IR
SFARSC AR BB BORRIBLZE N &, B E RS0l
AR o IRZALTE WAL 58 T 3CRI 7™ SRl BT 11 2%
FRPARA, TR ARG T 20 A M

1.3 XBIFREEEFEIZXLNE

HRAE B30 i 7 R 2 e, A EEHR I AN A
[T R, BEE BHE AR & A 8 7 AR R B
W, B A 2 T SRS RIS A= 7 B e st
A, R Tl AR A 7= 2 T U AL G T T 2R 7 1Y
Moz, ey iR, R T 284
PRI 2 T IR ARt IR AL, (AR IFARIRE LS
T MRt BER A IR . ME, LT m IR
P8 T 2 A A B 2R A SCIL A RE ™ 20
G T2 M R SIS SO A il FL 2 et [ B 4
B RN A S, ORI W R DEHEE o AR S xHE 2 T
LRI BIEVEAL R, SCR™ MR AL 5L T L5
H5ZERMER R, mABRRI TR, MEgE T2
) ZARMHEB T Aot dh . B SCRAFBIC
PR Z= dh b, G0N B AR I 93 1 DI fE
TR SRR S ORI Y W T Y
k" EICA, DIBURBOTERE 5 T2, ST
WP BT ESHEN EARRB S HHEE. LUK,
SCA P it A A B8 T 2 B SO 3R A A B
LA PR S LUK, R TG T 230
BEARRHRR 2 T (E -5 SO e, flife 4t T 230 fere
BT I A B LR

2 fREI 2N IP 5= miviE, &1

21 REIZXH IPERRE LN “HEME”

SCAY i iz 55 T H BT 26 5 B SCA 2R i e T
&, A S, SRR T SCIHRAL Y I s S A A
TE 24Ty SR HTIAR AR, W75 58 5 5 R R A
Wy i R 2 ECE T 2 ARV . TR TR ST
JRAETHDHE N H ST, T T 9 1 SEIA
o o 8 AT IR T R T A S A



308 fu, %%

T 7

2021 4F 12 A

M1 el L (i E s S un )
Fig.1 CCTV documentary “If National Treasure can Speak”
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Fig.2 The palace museum“Masters in the Forbidden City”
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