a2k 24 fil A T
20214 12 A PACKAGING ENGINEERING 327

TR BE IR F T XL Bicine 7=l 3B 18 5 B 12

R, =2+
(dbEUR2E2=B, dbET 100083 )

HE: B AFRZIT AR E T Ly it feibiz, TARRZFOZRERERBEEE. Tk 2
W B AT T AR, BEEBIRIT, IREREFEA SN TFREMT, &R RFESLEERE “F
A" CTALBAIL” 2 MARRAREAEX, £ HI” BX @ LA B iRy it T
AL FAK, AL XX I RRGREMAE = WL E#® B EINAIRE Z I ‘& AL
B XA WEHR R, AoWiART AL E R AR AR | R AR E R A
ZHEZE K G, EBRFETEARN. A5 XA ESXREGRZ, WEMERT, 2T TR T2
L, SREHHE, ARURAFT AP Xk = LR EAFE.

KW XAk Ak 4L, AL, KR

hESES. TB472 XEAARIRAS: A XE4S: 1001-3563(2021)24-0327-06

DOI: 10.19554/j.cnki.1001-3563.2021.24.041

Theory and Path of Design Enabling the Cultural Tourism Industry in Miluo City

SHAN Na, LAN Cui-gin
(Beijing Institute of Fashion Technology, Beijing 100083, China)

ABSTRACT: This paper aims to explore the theory and path of the design enabling cultural tourism industry so that can
provide references for the high-quality growth of regional economics. Taking Miluo City of Hunan Province as an exam-
ple, the research is carried out by using theoretical discussion, literature research and case study. There are two different
development stages of cultural tourism industry, namely “deculturation” and “cultural pilgrimage”. In the process of
transformation from “deculturation” to “cultural pilgrimage”, design can enable the development of cultural tourism in-
dustry through three different paths: embedded path, participatory path and integrated path. The opportunity of cultural
tourism industry transformation from “deculturation” to “cultural pilgrimage” should be seized, the relationship between
government and enterprise managers, designers and design practitioners, consumers and ordinary people should be fully
coordinated, the embedded path, participatory path and integrated path of design should be grasped, the top-level design
should be strengthened, design resources should be introduced, the docking and support of design resources should be
focused, and cultural atmosphere that cultural pilgrimage should be formed as soon as possible to promote the develop-
ment of cultural tourism industry.
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Fig.1 Thetechnological roadmap for design enabling cultural tourism industry
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Fig.3 Cases of design embedding in cultural tourism industry through products
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