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Differentiation of Liquor Packaging Design Based on Eye Movement Analysis
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(Sichuan University of Science & Engineering, Zigong 643000, China)

ABSTRACT: With the improvement of society, the consumers are pursuing the quality of life. What consumption brings
is not only reflected in material life, but it's more of a psychological satisfaction. However, the invariable visual stimula-
tion of liquor packaging makes the buyers numb, unable to meet their consumption demand. And the packaging with ho-
mogeneous design also cannot highlight the characteristics of the brand. Therefore, in the face of the growing psycho-
logical and cultural needs of consumers, it is necessary to redesign the packaging when the main functions are realized.
From the perspective of consumers, using Gestalt theory to extract and analyze the existing product shape of white wine
packaging, and use eye movement experiment to analyze the consumers' attention to the brand name of white wine pack-
aging, and the visual guidance trend of different liquor packaging shapes to consumers. Three regular characteristics of
liquor packaging on consumers' visual guidance were obtained. In view of the present homogeneity serious packaging de-
sign, based on the brand culture, consumers psychological needs, such as perceptual perspective, and the user's visual flow
characteristics such as the rational factors, summed up the basic rule of liquor packaging form of visual guide, and dif-
ferentiated by the rule of liquor packaging design, external to liquor brand name priority identification and the ultimate
goal of intrinsic cultural highlights.
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