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“Living” Design of Cultural and Creative Products Based on Poyang
L ake Regional Cultural Characteristics

ZHAO Qin, HUI Xuan
(Jiangxi Science and Technology Normal University, Nanchang 330038, China)

ABSTRACT: This paper focuses on the “living” design of products characterized by Poyang Lake regional culture to put
forward innovative design methods of Poyang Lake Cultural and creative products, thus enhancing the cultural connota-
tion of products and promoting the regional culture of Poyang Lake. With the establishment of design model diagram re-
lated to products characterized by Poyang Lake regional culture and the demonstration and verification of specific exam-
ples, the cultural and creative products not only had high-quality visual effect, but daily-use value as well as good user
experience; not only obtained artistic quality, but emphasized the use-oriented philosophy. Based on the “living” perspec-
tive of cultural and creative products with the characteristics of regional culture in Poyang Lake, in compliance with the
design principles of living transformation, authentic transmission of regional culture in Poyang Lake, cultural identity
reconstruction, and establishment of cultural communication concept, the definite and viable methods and strategies were
provided for the design of Poyang Lake cultural and creative products combined with examples. The practical demonstra-
tion of Poyang Lake cultural and creative products provides reference value for the design of current cultural and creative
products, so that the material culture of Poyang Lake can be preserved and the non-material culture can be “living”, there-
fore achieving awin-win situation between cultural inheritance and cultural and creative product innovation.
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Fig.7 Mid Autumn Festival cloth bag series with Poyang Lake Nuo culture
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