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Value Innovation Path of Enterprise Design in the Context of Value Networ k
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ABSTRACT: In a new perspective, a value innovation path model is proposed to effectively supplement the value reali-
zation method of design-driven enterprises. Mainly using literature research and comparative research methods. Through
literature research, this paper discusses the historical trend of the transformation of enterprise relationship from value
chain to value network. Through comparative research, this paper makes an analogy analysis of four kinds of relationship
between subject and object in the process of value realization, and puts forward the concrete expression ways of design
practice under different states of subject-object relationship. In the context of value network, based on the philosophy of
axiology, starting from the relationship between subject and object, this paper constructs the path model of design value
innovation. Through the analysis, it is proved that "the state of subject-bject unity” is the ideal state of enterprise value
creation, and the subject-object relationship has been in the process of dynamic change. At the same time, the "meaning"”
of object to subject has also been in the process of dynamic change. In this dynamic relationship network, design-driven
approach has become an important mode of enterprise innovation. How to capture and interpret "meaning” has become the
key to value realization.
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Fig.1 Paradigm shift based on social and economic transformation'
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Fig.3 Three innovation models®
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Fig.4 Logic of exchange between subject and object!?
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Fig.10 Innovation path of enterprise design value in the context of value network
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