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Packaging Design of Shanghai Specialty Cake Balls Based on
Analytic Hierarchy Process and Folk Art
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ABSTRACT: The paper aims to use analytic hierarchy process (AHP) to determine the priority of consumers' emotional
demand for the packaging of Jinshan Cake, a local specialty of Shanghai, complete the packaging design practice by
translating the artistic factors of Jinshan farmers' painting, and provide relatively objective and scientific research ideas
for the emotional and national packaging design of Shanghai local specialty. Firstly, the hierarchy model of consumer
demand elements is constructed based on the theory of emotional design, and the order of importance of each element is
calculated. Then based on the data of analytic hierarchy process, the paper proposes the idea of drawing lessons from the
artistic form of Jinshan farmers' painting for packaging visual design. Finally, based on the folk characteristics and pro-
duction scenes of Jinshan cake, the typical artistic factors of Jinshan farmer's paintings are extracted to complete the
packaging design of Jinshan cakecarton and paper bag. The process of packaging demand analysis is relatively objective
and perfect with the help of analytic hierarchy process. Combined with local folk art to achieve the local specialty pack-
aging design nationalization exploration and practice, the paper strives to design for rural revitalization to provide positive
practical significance and reference value.
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Fig.1 Analytic hierarchy process model of Jinshan cake packaging



262 fu, %%

T 7

2022 4 8 H

2.2 FlErsEEHEENEITE

FEVR AT UL B2 U 5 M S W 22 2 S R L {1
4B A EBRA BT 5 R0 L 7 R R D B
BRI, e, 7225 T 4 Ll SERE B 1 B
BT T W BH GRS, MENEEEES 2 A
W S EEAT A, AR AR . B R
Wi s %5 3 MR 15 Aok 2 260 0
ATy, RSNk, LA EE N 54 I
BN 450, — Ml 34 IWEAREE N 24, A
FE Y 1R RIS . Km0 % 237 0, JFiE
3ob SPSS ) 4 5 IR HE AT AW SRE . K62
ViR A T 2 T 45 AT G e, A
FRIER b AR, 2o HIERE b %
HHIEN, ABFSPER AR 1—9 REHEE, i
% 1. Hos A M I SERRE 91 B — 1L
FATIF R —1L, &R @ b, Lk 2—5,

x1 EEMEZHNAN
Tab.1 Meaning of importance level

b £l

1 2AEAEMIL, BA R EE

3 2AEREMI, HiE R EHEE
5 2AEFEMI, B G E W
7
9

2ANEFRMLL, FrE LA R A

2ABERAMLL, W LU R

R LR AR AR F W A v )

ek HHERIE [ WEIEZ LN &, WER
j 5 EZEEZ I a=1/gy

&2 BWE AFIBERERINE

Tab.2 Objective judgment matrix and weight of layer A
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