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the Design of Souvenirsfor Rural Tourism
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ABSTRACT: This paper is to explore systematic design methods and strategies of the development of souvenirs for rural
tourism from two dimensions of theory and practice, extend the industry chain of rural tourism, and help promote green
poverty reduction and rural revitalization. In the perspective of Husserl's Phenomenology, on the basis of the desktop re-
search and the local design practice, the "VARS design model" and practice process are constructed, and the local re-
sources of phenomenon from objects to non-objects in Wushan County, Chongging are collected. Through the design and
conversion system table of phenomenon resources, they are converted to abstract artistic images to empower agricultural
products, and converted into souvenirs for rural tourism. The design and practice model constructed can effectively inte-
grate the local resources of Wushan, strengthen the "rurality” and "memorial”, and turn agricultural products into souve-
nirs that meet the needs of rural tourism. The practice model of rural souvenir design can turn agricultural products into
souvenirs, help the formation of industrial chain with rural characteristics, and provide reference for the transformation
and promotion of agricultural products value.
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Fig.1 VARS model of agricultural products into souvenirs
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Fig.2 Design and practice model of souvenirs for rural tourism
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Tab.1 Phenomenon resources of agricultural productsinto souvenirs
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